[: LindPay

Money in everyday life.

BOTSWANA HEADQUARTERS SERVING MARKETS ACROSS AFRICA




01/ THE COMPANY

LindPay

A digital payments proposition connecting consumers, merchants and
financial partners.

OURFOCUS Payments should fit the way people live and businesses

trade. LindPay's direction brings everyday money movement
and merchant activity into a more connected experience, with

FlnteCh & clear journeys and useful information for the person making
e or receiving a payment.

digital

comimerce The business sits within Revi's specialist portfolio and is

being developed around digital commerce opportunities in
African markets. Its service scope depends on the relevant
product development, financial partnerships and permissions
required in each market.

A specialist business within the Revi Management operating portfolio.
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02 / CAPABILITIES

What we do

Digital wallet experience

A clear view of everyday transactions.

The wallet proposition brings payment activity and useful account information into a coherent
customer journey. Product design focuses on understandable actions, clear confirmation and
access to transaction history, with service features shaped by the underlying partner
arrangements.

Money movement

Simple journeys with visible outcomes.

A transfer experience needs to make the recipient, amount and status clear. LindPay's direction
focuses on reducing uncertainty in these steps and helping users understand what has
happened. Available transfer services depend on the market and the connected financial
partners.

Merchant payments

Tools that reflect the working day.

Merchants need to receive payments, recognise completed transactions and reconcile activity.
The merchant proposition considers these needs alongside the customer's experience at
checkout. Product development should support the realities of smaller businesses as well as
organised retail.
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02 / CAPABILITIES

The wider service scope

Financial partnerships

Services built on appropriate foundations.

Digital payment experiences rely on financial infrastructure and suitable regulated partners.
LindPay's development approach recognises the importance of defining each party's role,
service responsibilities and the requirements that apply in the intended market.

Customer experience

Clarity at the point of decision.

Customers should understand the action they are taking and where to find help. We focus on
readable information, consistent navigation and meaningful transaction status. Product
decisions should account for the range of devices and levels of digital confidence in the market.

Regional development

Local requirements within an African ambition.

African markets differ in payment habits, infrastructure and operating requirements. Expansion
must reflect these differences. LindPay's regional direction combines a consistent customer
proposition with partnerships and service arrangements suited to each market.
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03 / MARKETS & APPLICATIONS

Where the business fits

Everyday customers Payment experiences designed around understandable actions and
useful transaction information.

Merchants & enterprises Digital commerce tools connected to checkout, payment confirmation
and business activity.

Financial & technology Collaboration around service infrastructure, market requirements and
partners customer experience.
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04 / HOW WE WORK

A brief that becomes a working
plan

The starting point is a clear requirement. The scope, partner roles and delivery arrangements
develop around the customer, the market and the work to be done.

Understand the journey

O1

Identify the payment task and the customer or merchant needs behind it.

Define the service

02

Set out the product scope, financial partner roles and market requirements.

Develop and validate

03

Test the experience and the service connections against the intended use case.

Support the customer

04

Design clear information, help pathways and a process for resolving service issues.

A USEFUL FIRST CONVERSATION

Tell us the requirement, its location and the intended timing. A clear brief helps identify the relevant
business and the next information needed.
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Built for commerce.

Merchant tools that make accepting and
managing digital payments easier.

=) LindPay

LindPay

Merchant

Today

P 12,840

The standard behind the work

Customer clarity

People should understand the payment action,
status and route to support.

Responsible information

Data handling and service access belong in the
product's design.
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Appropriate permissions

Services must align with the requirements and
partner arrangements of each market.

Merchant usefulness

The product should address the actual tasks
involved in receiving and managing payments.
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[’ LindPay

START A CONVERSATION

[et's discuss the
opportunity.

Connect with Revi Management to discuss a requirement, a partnership or an
opportunity for LindPay.

WEBSITE

www.revihouse.com

EMAIL

help@revihouse.co.bw

Headquartered in Botswana. Serving markets across Africa.

Company scope reflects the supplied group structure and business direction. Project and service availability is agreed for each opportunity. Photography
and visualisations illustrate the sectors and design ambition; they do not identify a completed project or an owned asset.
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